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Wine Industry Metrics - Off-Premise Sales - June 2014

 Domestic Wines Sales up 5% in June, Up 6% for 12 Months
Combined domestic table wine and sparkling wine sales for the month of June grew 5% from June 2013, reported IRI, 
the Chicago-based market research firm. Twelve-month sales grew 6%. Sparkling wine makes up only 5% of the sales 
total, and it grew by 7%. The fastest growing price segment for bottled wine was $20-plus, up 21% in June and 19% for 
12 months.

 Off-Premise 

 Sales

IRI Channels » Month

 

12 Months

 

June 2014 $571 mil $7,676 mil

June 2013 $535 mil $7,094 mil

     

 Caymus Leads Off-Premise Brands at $40-plus

Last month we ranked the top-selling wine brands at $20 or more per bottle. That ranking was very popular, 

and some readers asked if we could also rank brands in a higher price range. So this month we focused on 

domestic wine brands at $40 and higher. The table shown here, based on IRI off-premise data, ranks the top 

20 brands in this price range using 12-month sales ending June 1. Seventeen of the brands are Napa Valley-

based, including the No. 1 brand in this price range:  . Caymus sold $6 million worth of Caymus Vineyards

mostly Cabernet Sauvignon in the hundreds of U.S. food, drug, liquor, club and convenience stores monitored 

by IRI. In second place and $2 million behind was  of Napa Valley. In third place was Stag’s Leap Wine Cellars

 from Sonoma County with $3.8 million in sales and the largest case volume among Jordan Vineyard & Winery

the 20 brands: 7,382.

7% 8%
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About IRI Channels

Sourced from Chicago-based IRI, these figures cover sales in multiple-outlet and convenience store channels. These 
include grocery, drug, mass marketers, membership clubs, dollar and convenience stores. Liquor store sales are not 
included.
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