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Wine Industry Metrics - Off-Premise Sales - August 2015
Wines Vines Analytics
Domestic Wine Sales Up 7% in August in Off-Premise Channel
Off-premise sales of domestic wines rose 7% in August compared to August 2014, and rose 6% for the most recent 52-
week period, according to IRI, the Chicago-based market research firm. The figures include both table wine and sparkling

wine in IRI's multi-outlet and convenience store report through Aug. 9. The August monthly number for sparkling wine
alone was 12% higher than last August.

Off-Premise

Sales

August 2015 $591 mil $8,044 mil
August 2014 $568 mil $7,729 mil
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Source: o IRi, Wines Vines Analytics. Domestic table and sparkling wine sales
m milliple-outke! and convendence stores, four weaks ending Aug. 9, 2015,
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OFF-PREMISE VOLUME
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Sourca; b IR, Wines Vines Analytics. Domestic table and sparkling wine sales
In uitiple-cutlet and convenlence stores, four weeks ending Aug. 9, 2015.

OFF-PREMISE CABERNET SAUVIGNON GROWTH RATE BY PRICE

2013 2014 2015

=55 -494 -2% -3%
$5-$7.99 0% 1% 1%
$8-510.99 9% 9% 5%
$11-514.99 13% 23% 21%
$15-519.99 8% 4% 1%
$20-plus 19% 22%, 20%

Sowrce: [J Ri. Winas Vines Analytics, Al tabda wine in multiple cuthet and convenksnoe storms,
52 weeks throwgh Aug, 11, 2013, Aug. 10, 2014, and Aug, B, 2015,

Growth rates for Cabernet Sauvignon have varied slightly over the past three years, but price segments at $8

and higher have consistently seen improved sales.

Copyright © 2001-2024 by Wine Communications Group, Inc. All Rights Reserved. winebusinessanalytics.com


http://winebusinessanalytics.com

Wine Industry Metrics - Off-Premise Sales - August 2015 Page 3 of 3

OFF-PREMISE CABERNET SAUVIGNON SALES BY PRICE
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Source: [ B Wines Vines Analytica. All table wine in multiple cutlet and convenience stores, 52 weeks through Aug. 11, 2013, Aug. 10, 2014,
and Aug, 9, 2015,
The new leading price segment for Cabernet Sauvignon is $11-$14.99, which surpassed the next lower

segment in sales during the most recent 52 weeks, according to IRI data.

About IRl Channels

Sourced from Chicago-based IRI, these figures cover sales in multiple-outlet and convenience store channels. These
include grocery, drug, mass marketers, membership clubs, dollar and convenience stores. Liquor store sales are not
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